
Q&A:
The FY 2013 
BudgeT

RAce 
To The 

Top: 
A New 
Hope

The “ART” 
oF gRAnT 
Funding

Tips FoR 
compAnies 
pRoviding 
gRAnTs 
suppoRT



contents
3 Race to the top: 
District competition 

4 Q&A: the FY 2013 
Budget

6 mHealth tools to 
Promote effective 
Patient-Provider 
communication

7 the “Art” of Grant 
Funding

8 tips for companies 
Providing Grants 
support

10 Race to the top: 
A new Hope

12 Upcoming events

87

GRAnts oFFIce InDUstRY PARtneR seRVIces

Whether you know it or not, your public sector and nonprofit customers depend on 
grant funding to get things done. Enlist Grants Office to support their efforts and 
bring home more grant funding than ever.  

To learn more about our industry support services, contact us today at 
(585) 473-1430 or info@grantsoffice.com. 

Grants office Helpdesk support services
Let our expert team of consultants help your sales force and clients identify relevant 
federal, state and/or foundation grant funding opportunities that may be used to 
purchase your solutions.  Grants support includes:

•	 Research and Consultation
•	 Access to UPstream™ Interactive Grants Intelligence 
•	 Tracking and reporting of Helpdesk usage 

co-Branded Marketing Materials 
Let us research and incorporate custom grant or E-Rate information into your sales 
and marketing messages. Examples include: 

•	 Grants Guide - What are grants and how to use them to drive incremental 
revenue 

•	 Grants on the Go - Summary of relevant grant programs 
•	 Program Matrix - Top funding sources for your solution sets and/or verticals 
•	 Podcast or Video-on-demand 

.info and Webcast sponsorship
Our topic-specific .info websites and webcasts provide free information to a wide 
audience of grantseekers.  Learn how you can reach a broad audience of potential 
grantees through sponsoring your own Grants Office .info website or webcast 
series.

2 FUNDED August 2012

mailto:info%40grantsoffice.com?subject=


Race to the top: DistRict 
competition (Rtt-D)
Summary The purpose of the Race to the Top – District competition is to build on the lessons learned from the 
State competitions conducted under the Race to the Top program and to support bold, locally directed improve-
ments in learning and teaching that will directly improve student achievement and educator effectiveness. 

Project PrioritieS 

Mandatory for all applicants:

personalized Learning environments. projects must focus on building on the core educational assurance areas to 
create successful learning environments that accelerate student achievement and prepare students for college- 
and career-readiness upon graduation.

Competitive preference priority: 

Results, Resource Alignment, and Integrated Services. Applicants who propose to integrate public or private re-
sources to augment schools’ resources will receive priority.

DeaDline  The deadline to submit a letter of intent is August 30, 2012. The deadline to submit a full application 
is october 30, 2012.

eligibility Local educational Agencies (LeAs), or a consortium of LeAs

awarD amountS  The estimated funding available through this program is $383 million. he Department of edu-
cation expects to fund between 15-25 grants that will range from $5 million to $40 million.

For more inFormation See http://www2.ed.gov/programs/racetothetop-district/index.html

Program SnaPShot
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Q&a:  the FY 2013 
BuDget & impact 
on gRants
By Chris LaPage

1. WhY is the FY 2013 
BuDget so impoRtant to 
gRantseekeRs?

As we approach the end of Fiscal 
Year 2012 and start a new one on 
october 1st, now is the perfect time 
to start projecting the 2013 grant 
funding landscape.  Knowing what 
to expect in 2013 is important to 
any organization that takes grant-
seeking seriously.  Understanding 
what is coming down the pipeline 
can inform an organization’s strate-
gic planning and budget processes.  
For instance, if it is known there 
is some potential grant funding to 
fund a distance learning project in 
rural Kansas, then that school dis-
trict may allocate their own funds to 
professional development activities 
instead.  Furthermore, the heads up 
can provide a much longer runway 
than the typical 4 to 6 weeks that 
organizations typically have to re-
spond to a grant solicitation.  There 
is a direct correlation between the 
amount of time an applicant spends 
on a proposal and the overall qual-
ity and competitiveness of their 
submission.  The federal budget is 
critical as it represents the primary 
data source for projecting grant pro-
gramming and funding levels in any 
fiscal year.  

2. so What Does the 
2013 BuDget tell us?

At the moment...absolutely noth-
ing!  Unfortunately, a 2013 bud-
get has not been passed by both 
chambers of Congress and signed 
by the president.  once a budget 
is passed, the final bill and accom-
panying committee reports will con-
tain volumes of information on grant 
programs that will come out in FY 
2013.  You can garner some limited 
information based on the separate 
and distinct budgets that have been 
worked out amongst each of the 
major players in the process.  For 
instance, you can look for areas 
where the president’s proposed 
budget meshes with those passed 
by the House and Senate, sepa-
rately.  If you were to analyze all 
three budgets, you would be able to 
identify some grant programs that 
all can agree are necessary, albeit 
they may disagree on funding lev-
els.  For instance, all three versions 
floating around have the traditional 
homeland security funding for mu-
nicipalities and Justice Assistance 
Grants (JAG) for law enforcement.  
while you may be able to identify 
some commonalities, there is still 
a great deal of uncertainty without 
knowing the amount of potential 
funding that will be available.  Fur-
thermore, when all sides move for-
ward to conference in an attempt 
to resolve the differences in their 

respective proposals, there is no 
guarantee the compromise pack-
age will include the programs they 
all seemed to endorse individually.   

3. When can We expect 
a FY 2013 BuDget to Be 
passeD anD signeD into 
laW anD hoW Will the 
upcoming elections 
impact the timing?

March 29, 2013.  I will be the first 
to admit that the lottery holds bet-
ter odds of winning than picking the 
exact day of a future event based 
on politics and ideological compro-
mise.  Certainly it is guess work to a 
large degree, but a working knowl-
edge of history and politics leads 
me to such a conclusion.  Those 
that are unfamiliar with the federal 
budget process may wonder how I 
could possibly pick a date past the 
end of the fiscal year, or September 
30, 2012.  The government has to 
fund itself, so how can they push 
this process out to next Spring?  In 
the last quarter century, the truth is 
the federal government misses the 
mark more often than it hits the tar-
get.  when a budget is not passed 
and the end of the fiscal year is 
approaching, they have shown a 
willingness to adopt a continuing 
resolution that keeps the federal 
agencies operating at the same 
funding levels of the previous fis-
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cal year.  Such a resolution typically 
has an expiration date and is meant 
to provide more time to negotiate 
a budget to fund the government 
through the rest of the year.  Unfor-
tunately, in many years one continu-
ing resolution leads to another and 
funding can remain uncertain deep 
into the fiscal year.  

The fact that this is a huge election 
year with many government posts 
up for grabs will likely increase the 
odds of a continuing resolution and 
delay passage of a formal FY 2013 
budget.  In addition to the presi-
dency, all 435 seats in the House 
of Representatives and one-third 
of the Senate are up for reelection.  
The last thing that politicians want to 
do ahead of an election cycle is to 
take controversial stands on taxes 
and spending items, the two pri-
mary hallmarks of a federal budget.  
Thus, there will be incentives for 
both Democrats and Republicans 
to delay an official budget and pass 
a continuing resolution to at least 
get through the elections.  

Following the elections there will be 
about six weeks of what is consid-
ered a lame duck session before the 
newly elected officials replace the 
ousted incumbents.  History shows 

that this will be a particularly un-
productive time for Congress as all 
sides are usually reluctant to push 
anything forward.  In early January, 
the new Congressional Session will 
begin and newly elected represen-
tatives will go through orientations, 
leadership may change hands, and 
there will be some reorganizing with 
offices and committee assignments.  
It is plausible that 4 to 8 weeks may 
pass before the logistical consider-
ations have been resolved and the 
respective bodies are ready to leg-
islate.  If a new president is elected 
and inaugurated January 20, 2013, 
the transition period will be much 
longer.  Keeping these consider-
ations in mind, it very well could 
be March or April before all parties 
are in a position to finalize a federal 
budget.  Depending on what parties 
control each branch of government, 
a compromise can take anywhere 
from a few weeks to months.  

So even though most people real-
ize that a FY 2013 Federal Budget 
is not a realistic possibility until af-
ter the election, the truth is that we 
might see continuing resolutions 
passed as stop-gap measures until 
next Spring.

4. What Does this mean 
FoR gRant pRogRams in 
FY 2013?

The absence of a FY 2013 budget 
does not necessarily mean we have 
no idea what is on the horizon in 
terms of grant programming for the 
year.  First and foremost, the budget 
is not the sole piece of legislation 
that makes appropriations.  For in-
stance, the patient protection and 
Affordable Care Act (ACA) of 2010 
appropriated funds for various grant 
programs for several years.  As long 
as that law remains in effect, there 
are certain grant programs flowing 
out of the prevention and public 
Health Fund that are funded through 
FY 2020.  In addition, you can look 
at the last several fiscal years and 
get a historical snapshot of the pro-
grams typically available on an an-
nual basis. Continuing resolutions 
typically will keep funding levels 
consistent with the previous year, 
so you can expect the status quo 
for many grant programs we see on 
an annual basis.  The most impor-
tant thing is to identify the general 
areas where grants are targeted so 
that you can build grantseeking into 
your organization’s strategic plan-
ning and budget process.

5FUNDED August 2012



Program SnaPShot

mhealth tools to promote effective patient-provider 
communication, adherence to treatment and self 
management of chronic Diseases in underserved 
populations (R01)

Summary  The purpose of this initiative is to stimulate research utilizing Mobile Health (mHealth) tools aimed at 
the improvement of effective patient–provider communication, adherence to treatment and self-management of 
chronic diseases in underserved populations. 

with the rapid expansion of cellular networks and substantial advancements in Smartphone technologies, it is now 
possible - and affordable - to transmit patient data digitally from remote areas to specialists in urban areas, receive 
real-time feedback, and capture that consultation in a database. mHealth tools, therefore, may facilitate more timely 
and effective patient-provider communication through education communication around goal setting, treatment 
reminders, feedback on patient progress and may improve health outcomes.

DeaDline  Applications are due February 5, June 5, and october 5 annually. The next available deadline is oc-
tober 5, 2012.

eligibility  Nonprofit and for-profit organizations, small businesses, state and local governments, institutions of 
higher education, Indian tribal governments and organizations, U. S. territories or possessions, regional organiza-
tions, and others

awarD amountS  Award amounts vary. 

For more inFormation See http://grants.nih.gov/grants/guide/pa-files/pA-11-330.html 
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the “aRt” oF 
gRant FunDing
By ali Palmieri

Arts councils and organi-
zations are essential to 
enriching the culture and 
diversity within a commu-

nity. whether it is an art show, a mu-
sic festival or something as simple 
as a day program for children, it has 
lasting effects that can only make 
the community a better place. with 
the economy in its current state, 
funding for the arts is not seen as a 
priority, so state arts organizations 
must step up to raise money or work 
even harder to receive funding or to 
make grants for their communities.

The National endowment of the 
Arts (NeA) is a great source when 
looking into funding for arts proj-
ects. where these grant programs 
generally support projects that are 
larger in scope than just a local 
community, you can still get a gen-
eral idea of what is being funded 
and what arts projects are trending 
in the funding landscape. If you are 
looking to fund a local arts project, 
a grant such as Art works, from 
the NeA, which funds 25 recipients 
with $10,000-$100,000 might not be 
the best solution for you. The good 
news is, many states have arts or-
ganizations that present grants that 
may be useful to you on a smaller 
scale. 

A few of the states that have the 
best arts organizations for grant-
making are Arkansas (Arkansas 
Arts Council), South Dakota (South 
Dakota Arts Council), Minnesota 
(Minnesota State Arts Board), Ver-
mont (Vermont Arts Council), Ne-
braska (Nebraska Arts Council) and 
washington (washington State Arts 

Commission, to name a few. Most 
of these programs are broken down 
into who they fund or with whom 
they partner. Many times there is 
funding for individual artists, organi-
zations, operating support and arts 
education. Individual artist grants 
may depend on state in terms of 
what artists they may fund. They 
may enhance an artist’s career or 
recognize artists for the impact they 
have had in a community. Grants for 
organizations may assist in resourc-
es like materials travel or program 
development.  when grants are cre-
ated for operating support are most 
likely for day to day needs within 
an arts organization.. Arts educa-
tion could mean specific programs 
educating the community in arts or 
getting artists into schools in differ-
ent ways; either during school or for 
after school programs.

Keep in mind that these types of 
grants may have much smaller 
awards. Awards may range from as 
little as $250 for an Artist in Schools 
program in Vermont to as high as 
$100,000 for an Arts Access grant 
in Minnesota. The size of these 
awards may get a program started, 
cover the cost of travel for a pro-
gram or even fund  an entire pro-
gram. It is up to your organization 
how to best use these smaller pools 
of funding. one thing that is for sure 
is that these grants are much more 
accessible for smaller communities 
than the larger NeA grants.

Another tip to remember is that 
just as all states are different, so 
are their arts organizations. They 
have different names, application 

processes, guidelines and oppor-
tunities. Check with your local or 
state arts organization for the best 
results in trying to achieve funding. 
Arts organizations make commu-
nities diverse and unique. we can 
only hope that funding at the state 
and local level will continue with 
the help of the government and 
the many people who work daily to 
keep these programs and organiza-
tions thriving and in place.
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a moDest pRoposal: 

Five tips to companies pRoviDing gRants 
suppoRt to puBlic sectoR customeRs
 By michael Paddock

Companies selling into the public sector are increasingly offering their customers help with identifying 

and pursuing grant opportunities in support of the community’s efforts to initiate projects that, not 

coincidentally, make use of the company’s products or services. Indeed, the US federal government 

alone provides over $400 billion each year in grants, much of which goes to support purchases of 

products and services by public sector organizations in their communities. State governments and 

private foundations also deliver a significant amount of their support through grants. 

Grants office has been a leader in 
providing expert grant consultation 
and funding information that powers 
successful grant support initiatives 
at some of the world’s largest and 
most trusted companies. After ten 
years of providing these services on 
behalf of our clients to gym teach-
ers, college presidents, police and 
firefighters, and public servants at 
other institutions around the world, 
we have worked through many of 
the challenges associated with 
navigating this potentially very prof-
itable process. 

It’s a widely held belief among the 
community of grantseeking profes-
sionals that grants development 
pursuits that are not driven by the 
applicant/potential recipient will be 
doomed from the start, because the 
projects would lack the authenticity 
of an initiative that had been devel-
oped organically by the municipality, 
school, or hospital. 

of course, grant-funded projects 
around the country that have been 
entirely developed by the applicants 
have advantages. For one, they ad-
dress what at least some local of-
ficials believe to be pressing needs 
among their constituency – a group 
with whom they ostensibly have 

regular and direct contact. Home-
grown projects also usually have 
buy in from at least a sampling of 
community leaders, particularly 
those whose personal and organi-
zational objectives are likely to be 
advanced by the project. 

But projects developed in conjunc-
tion with vendors – even vendors 
who stand to profit from the project 
they are espousing – can be well-
conceived and provide a major ben-
efit to the community receiving the 
funding, particularly for projects that 
require some technical sophistica-
tion. After all, many vendors are ex-
perts in their businesses. whether 
you’re talking about a planning grant 
to improve the efficiency of school 
bus routes, a telehealth grant to ex-
pand cardiology services to remote 
rural clinics, or a networked moni-
toring system to enhance the secu-
rity of your water system, you can 
leverage vendors (who will probably 
be getting business from the funded 
project anyway) for their experience 
in implementing similar projects, 
their understanding of local needs 
in the context of a technical project 
plan, and their access to pricing es-
timates and configuration drafts for 
the elements of the project that fall 
within their spheres.

For companies offering grant sup-
port and the community institutions 
considering accepting it, here are a 
few things to keep in mind – tidbits 
we at Grants office have developed 
over the years and which might help 
set appropriate expectations on all 
sides. 

1. staRt BY iDentiFYing 
the neeD 

The community’s need should drive 
their purchase specifications, not 
the other way around. Funders can 
easily recognize (and reject) appli-
cations that appear to be for secur-
ing toys for the applicant. Instead, 
focusing on addressing a need in 
the community or in the applicants’ 
capacity to advance its mission will 
not only make the project more ap-
pealing to funders, but it will also 
lead to a much more successful 
collaboration between vendor and 
customer. 

2. gRants FunD 
pRojects, not pRoDucts 

Funders frown on proposals that 
look like wish lists, without a clear 
objective and a credible action 
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plan. Therefore, the project plan 
should not be an afterthought. In-
stead, work out what needs to hap-
pen to make the project successful 
at achieving specific, measureable 
objectives. Then calculate what 
products and services will be need-
ed to support the plan. 

There are many grant programs 
aimed at supporting specific local 
projects, and they have names like 
the Assistance to Firefighters Grant 
program, Investing in Innovation, 
and Distance Learning and Tele-
medicine Grants. There is not likely 
to be a “specific product” grant (un-
less you sell body armor to police 
departments or body scanners 
to airports), so don’t look for it. If 
you’re having trouble finding grant 
programs that can include specific 
products, consider getting help 
from a professional grants develop-
ment firm. 

3. FolloW noRmal 
pRocuRement 

Grants can create additional budget 
for products and services, but grant-
funded procurements still have to 

follow local policies and procedures. 
Customer’s should avoid making 
guarantees to the vendors they’re 
working with about follow-on busi-
ness, just as vendors should avoid 
pressuring customers for promises 
they can’t legally make. Rest as-
sured, in most cases, the trusted 
vendor who has brought added val-
ue to the customer relationship will 
get the business, though it may not 
be a sure thing from the outset.

4. think Big, But not 
Fast 

Although federal funding in par-
ticular can enable even small, ru-
ral organizations to make big pur-
chases, the process is lengthy. It’s 
not unusual for a federal grant to 
be $300,000 to 500,000 or more, 
which may be more than a small ap-
plicant would ever be able to spend 
on a single project. Depending on 
the grant program(s) you are apply-
ing to, it may take up to 18 months 
from the time the application is sub-
mitted to begin spending money. 
of course, it often happens in less 
time, but it pays to be prepared for a 
long-term commitment. 

5. keep it in context 

Vendors contribute valuable exper-
tise as well as products and ser-
vices to the project, but the public 
sector customer receiving the fund-
ing is ultimately accountable to the 
funder for how they use the money. 
For that reason, the recipient of the 
funding should take the lead in man-
aging the project, to ensure they 
can directly address any changes 
to the initial plan for the project and 
accurately report their progress to 
the funder.  

even well-meaning vendors can 
derail a project from its original 
intent, often just because the ven-
dor’s problem solving strategy often 
tends to rely more on a product or 
solution-centric approach. There-
fore, the recipient agency should 
never relinquish oversight of the 
project to anyone else, even if it 
may seem easier in the short term 
to do so.  
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Race to the top:  
A New Hope (for School District Budgets)
By Susannah mayhall

The Department of edu-
cation’s Race to the Top 
program, initiated during 
the Recovery Act as a 

state competition, espouses four 
core educational reform areas: im-
plementing student data systems, 
adopting college- and career-read-
iness standards and assessments, 
building teams of effective teachers 
and principals, and reforming strug-
gling schools. These four priorities 
have been at the heart of the pro-
gram’s three state-level competi-
tions. In 2011, an additional reform 
area centered around early learning 
and development programs was 
introduced through the Race to 
the Top early Learning Challenge, 
jointly administered by the Depart-
ments of education and Health and 
Human Services.  with the release 

of the Race to the Top: District 
Competition (RTT-D), the program 
enters a new realm of possibilities.  

1. a neW conFiguRation

In May 2012, the Department intro-
duced a new version of the Race 
to the Top competition, this time 
opened to local educational agen-
cies (LeAs).  Awards totaling $383 
million are on the table for this 
round of funding. The district com-
petition will build on the cornerstone 
four core reform areas to create 
personalized learning environments 
focused on college- and career-
readiness, accelerated student 
achievement and deeper learning, 
effective educators, and decreased 
achievement gaps. with only 15-25 

grants expected, the competition 
for this program is expected to be 
fierce. To gain a competitive edge, 
applicants should try to address 
both the required Absolute priori-
ties and the Competitive preference 
priority, which focuses on public 
and private partnerships and inte-
grated services.

2. pRioRitY pRojects

All applicants must respond to the 
first Absolute priority: personalized 
Learning environments.  This prior-
ity encompasses multiple facets of 
the educational environment, from 
infrastructure and capacity to teach-
er supports to personalized learning 
trajectories that include both rigor-
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ous study in the core standards 
and opportunities to explore stu-
dents’ areas of personal academic 
interest.  Successful applicants will 
take a broad approach to education 
reform, demonstrating capacity to 
implement change and innovative 
plans for achieving student and 
teacher success.

3. potential 
contenDeRs

eligible applicants for this program 
include local educational agen-
cies (LeAs) and consortia of LeAs.  
LeAs may apply for all or a portion 
of their schools, for specific grades, 
or for subject area bands such as 
lowest-performing schools, second-
ary schools, feeder pattern, middle 
school math, or preschool through 
third grade. In addition, LeAs from 
one or more states may apply as 
a consortium; however, individual 
LeAs may not be involved in more 
than one Race to the Top District 
application.  Additional require-
ments include a required total 
program impact of at least 2,000 
students. To preclude smaller dis-
tricts from being excluded from the 
competition, the Department has 
allowed for consortia of at least 
ten smaller districts that do not 
meet the 2,000-student threshold 
to apply. However, with applica-
tions due october 30, this impact 
requirement may very well result in 
a competition comprised mostly of 
larger school districts. Despite this 
probability, the solicitation’s unique 
priority setup (priorities 2-5 serve 
strictly as objective district identifi-
ers rather than programmatic aims), 
the Department may use applicants’ 
rurality and/or their states’ participa-
tion (or lack thereof) in Race to the 
Top to even out the playing field to 
some extent. 

4. geaRing up

Interested applicants should begin 
mapping out their proposed proj-
ects as soon as possible.  Letters 
of intent, though not required, are 
strongly encouraged. prior to sub-
mitting a notification of intent to 
apply, applicants must determine 
whether they are applying as an 
individual LeA or as part of a con-
sortium and what their anticipated 
budget request will be. The web-
based notification of intent form is 
due August 30, 2012. The Depart-
ment anticipates publishing a sum-
mary of the letters of intent online. 
would-be applicants are also en-
couraged to participate in the De-
partment of education’s technical 
assistance webinars.  For more 
information on the webinars, visit 
http://www2.ed.gov/programs/race-

tothetop-district /resources.html.  

5. FutuRe impact

with the state approval obstacle 
removed, freeing districts to apply 
at-will, this Race to the Top com-
petition is likely to take a very dif-
ferent shape from its predecessors. 
Additionally, with applications due 
just days before the contentious 
November election and awards an-
nounced towards the end of the year, 
this program could play a big role 
in the future of grants for education, 
rounding out president obama’s 
first term and ushering in what’s 
next, whether that be a continua-
tion of the current administration’s 
educational goals or the start of a 
new roadmap for education funding.  
whatever the results, this program 
is certainly one to watch.

o v e r w h e L m e d  w i t h  y o u r 
grantwriting Burden? 
don’t go it alone.

grants office’s proven team of grantwriters, editors, 
and project managers can help you submit high-quality, 
competitive proposals. whether you need an experienced 
writer to take the reins or another set of eyes for an 
objective review, we can help. over the past twelve 
years, our team has assisted clients across the country 
in receiving millions of dollars in grant funding. 

Contact us today to find out what we can do for you: call 
(585) 473-1430 or email grantwriting@grantsoffice.com. 
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Upcoming WEBcAST EvEnTS
•	 Sustainable Communities Regional planning Grant program: Revitalize Your Community with Grant 

Funding Coming Soon-Sign up for an invitation at http://www.grantsoffice.info/webcasts.aspx 

•	 Community Challenge planning Grant program: Bring Innovative projects to your community 
Coming Soon-Sign up for an invitation at http://www.grantsoffice.info/webcasts.aspx

•	 practice Makes perfect: Funding Health professional education & Training Initiatives 
october 23, 2012 at 2:00pM eST

REcEnT WEBcAST REcoRdingS
•	 Funding Decontamination for emergency Management—Sponsored by RSDecon 

Recorded August 16, 2012 

•	 plan Ahead: prepping for Funding in 2013 
Recorded August 7, 2012

•	 Getting the Most out of your 2012 Assistance to Firefighters Grants (AFG) Application 
Recorded June 20, 2012

•	 Making the Most of expected Homeland Security Funding – Sponsored by VueToo 
Recorded May 22, 2012

•	 Maximizing K-12 Title Funding for Technology Initiatives – Sponsored by Cisco 
Recorded May 17, 2012

•	 Transforming Healthcare: Grant Funding for promising Innovations in Service Delivery & patient Safety – 
Sponsored by AT&T 
Recorded May 1, 2012

These and other recordings are available for playback or download at  
http://www.grantsoffice.info/webcasts.aspx

LEARN MORE AT WWW.GRANTSOFFICE.COM
AND FOLLOW US ON FACEBOOK, TWITTER, AND LINKEDIN

eVents
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